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RESEARCH, PROMOTION, CONSUMER 
EDUCATION, AND INDUSTRY INFORMATION 

§ 1240.39 Research, promotion, con-
sumer education, and industry in-
formation. 

(a) Scope of activities. The Board shall 
develop and submit to the Secretary 
for approval any plans, programs, or 
projects authorized in this section. 
Such plans, programs, and projects 
shall provide for: 

(1) The establishment, issuance, ef-
fectuation, and administration of ap-
propriate plans, programs, or projects 
for consumer education, industry infor-
mation, advertising, and promotion of 
honey and honey products designed to 
strengthen the position of the honey 
industry in the marketplace and to 
maintain, develop, and expand markets 
for honey and honey products; 

(2) The establishment and conduct of 
marketing research and development 
plans to the end that the acquisition of 
knowledge pertaining to honey and 
honey products or their consumption 
and use may be encouraged or ex-
panded, or to the end that the mar-
keting and utilization of honey and 
honey products may be encouraged, ex-
panded, improved, or made more effi-
cient: Provided, That supply manage-
ment programs or other programs that 
would otherwise limit the right of the 
individual honey producer to produce 
honey shall not be conducted under, or 
as a part of, this subpart; 

(3) The development and expansion of 
honey and honey product sales in for-
eign markets; 

(4) A prohibition on advertising or 
other promotion programs that make 
any false or unwarranted claims on be-
half of honey or its products or false or 
unwarranted statements with respect 
to the attributes or use of any com-
peting product; 

(5) The sponsorship of research de-
signed to advance the cost-effective-
ness, competitiveness, efficiency, pest 
and disease control, and other manage-
ment aspects of beekeeping, honey pro-
duction, and honey bees; 

(6) The conduct of activities which 
may lead to the development of new 
markets or marketing strategies for 
honey or honey products. In addition, 
the Board may conduct activities de-

signed to increase the efficiency of the 
honey industry or activities to enhance 
the image of honey and honey products 
and the honey industry; 

(7) Periodic evaluation by the Board 
of each plan, program, or project au-
thorized under this part to insure that 
each plan, program, or project contrib-
utes to an effective and coordinated 
program of research, promotion, con-
sumer education, and industry infor-
mation and submit such evaluation to 
the Secretary. If the Board or the Sec-
retary finds that a plan, program, or 
project does not further the purposes of 
the Act, then the Board shall termi-
nate such plan, program, or project; 
and 

(8) The Board to enter into contracts 
or make agreements for the develop-
ment and carrying out of research, pro-
motion, consumer education, and in-
dustry information programs, and pay 
for the costs of such contracts or 
agreements with funds received by the 
Board. 

(b) Independent evaluation. In addi-
tion to any evaluation that may be 
carried out pursuant to paragraph 
(a)(7) of this section, the Board shall, 
not less often than every five years, au-
thorize and fund, from funds otherwise 
available to the Board, an independent 
evaluation of the effectiveness of this 
subpart and other plans, programs, and 
projects conducted by the Board pursu-
ant to the Act. The Board shall submit 
to the Secretary, and make available 
to the public, the results of each peri-
odic independent evaluation conducted 
under this paragraph. 
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EXPENSES AND ASSESSMENTS 

§ 1240.40 Budget and expenses. 

(a) Sixty days in advance of the be-
ginning of each fiscal period, or as may 
be necessary thereafter, the Board 
shall prepare and recommend a budget 
on a fiscal period basis of its antici-
pated expenses and disbursements in 
the administration of this subpart, in-
cluding expenses of the Committee and 
probable costs of research, promotion, 
consumer education, and industry in-
formation. 
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